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Introduction

Media can shape people's beliefs, attitudes, and behaviors, including their views on relationships.
This means that the media can have a significant impact on how people approach and think about
their own relationships. The effect of media on relationship expectations can vary depending on
the individual and the specific media they consume. However, some common effects of media
on relationship expectations include:

v Unrealistic expectations: Media can present idealized or exaggerated portrayals of love,
romance, and relationships that can create unrealistic expectations for individuals. This can
lead to disappointment and dissatisfaction when real-life relationships do not meet these
expectations.

v Relationship comparisons: Social media can encourage people to compare their relationships
to others, which can create feelings of inadequacy or insecurity. This can lead to people
feeling pressure to conform to certain relationship norms or standards.

v Gender roles and stereotypes: Media can reinforce traditional gender roles and stereotypes,
which can impact how individuals view their own and their partner's roles within the
relationship. This can lead to conflicts or misunderstandings between partners who may have
different expectations or views on gender roles.

v Influence on dating behavior: The media can also influence dating behavior by promoting
certain dating apps or online dating practices, which can lead to changes in how people
approach dating and relationships
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When considering the impact of media on relationships, it's important to keep the following in
mind:

“Media is a powerful influence”
Researches

There have been several studies and surveys conducted to explore the relationship between
media usage and romantic relationships, including online dating sites and social media platforms.
While the exact numbers may vary depending on the study, here are a few key findings:

» A 2021 survey by Pew Research Center found that about 30% of adults in the United States
have used a dating site or app. Of those who have used these services, about half (52%) said
that they had a positive experience, while 29% said they had a negative experience.

» A 2019 study published in the Journal of Social and Personal Relationships found that online
dating was the most common way that people met their romantic partners in the United
States, followed by meeting through friends, at work, or in social settings. The study found
that about 39% of couples who met after 2010 met online, compared to just 22% of couples
who met before 2009.

» A 2018 study published in the Proceedings of the National Academy of Sciences found that
online dating had a positive impact on the diversity of people that individuals were able to
meet and date. The study found that people who met their partners online were more likely to
be from different racial, ethnic, and socioeconomic backgrounds than people who met their
partners offline.

» While social media platforms like Facebook and Instagram are not typically used for dating,
they can still play a role in romantic relationships. A 2018 survey by the Pew Research
Center found that 16% of adults in the United States have used social media to ask someone
out on a date. The survey also found that social media can be a way for people to get to know
each other before a first date, with 27% of respondents saying that they had used social
media to gather information about someone they were interested in dating.

Briefly, while the specific numbers may vary, research suggests that media usage, including
dating sites and social media, can play a significant role in people's romantic relationships.

Here is my research conducted among 40 teenagers, who have found their true love by using
chatting apps, aged between 17-18 years in my country:

Most used social networks to find a couple

B Instagram
B Vkontakte
Facebook

B What'sup
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As it is seen in the chart, Instagram is the most favorable and widely used app in looking for the
relationships.

Conclusion

To conclude, social media is a powerful tool. It has transformed the way we communicate, share
information, and interact with one another. With its vast reach and ability to connect people from
all over the world, social media has become an essential tool for businesses, organizations, and
individuals alike. It has the power to influence opinions, shape public discourse, and mobilize
communities around a wide range of issues. However, like any powerful tool, social media has
the potential for both positive and negative outcomes, and it is important to use it responsibly
and thoughtfully. There is no one-size-fits-all answer to this question, as it ultimately depends on
personal preferences and experiences. Some people may have had success finding meaningful
relationships through social media, while others may have had negative experiences. It's
important to approach online dating with caution and prioritize safety measures, such as meeting
in a public place and sharing personal information only when comfortable. Ultimately, it's up to
each individual to decide whether or not they want to use social media as a means of finding a
romantic partner.

Reference

1. Brockman, John. Is the Internet Changing the Way You Think?: The Net's Impact on Our
Minds and Future. 2011 ed. New York: Harper Perennial, 2011. 451.

2. Bryfonski, Dedria. The Global Impact of Social Media. 2011 ed. Detroit, MI: Greenhaven
Press, 2012

3. Deen, Hana S., and John A. Hendricks. Social Media: Usage and Impact. 2012 ed. Lanham,
Md.: Lexington Books, 2012

4. Barry, C. T., Sidoti, C. L., Briggs, S. M., Reiter, S. R., & Lindsey, R. A. (2017). Adolescent
social media use and mental health from adolescent and parent perspectives. Journal of
Adolescence, 61, 1-11. https://doi.org/10.1016/j.adolescence.2017.08.005.

5. Impact of Social Media on Adolescent Behavioral Health in California, Source: (Lenhart,
2010) except for Online video sites (Nielsen, 2009) & Online gaming (McAfee, 2010)

6. Ghulam Shabir,Yousef Mohammed Yousef Hameed,Ghulam Safdar, Syed Mohammed
Farooq Shah Gilani,”the impact of social media on Youth: A case study of Bahawalpur City,
Asian Journal of Social Sciences & Humanities Vol. 3(4) November 2014

7. Abhimanyu Shankhdhar, JIMS / Social media and
businsshttp://www.pewinternet.org/2015/01/09/social-media-update2014/pi_2015-01-
09_social-media_01/

© 2023 by the authors; licensee MDPI, Basel, Switzerland. This article is an open access article distributed under the
terms and conditions of the Creative Commons Attribution License (http://creativecommaons.org/licenses/by/4.0/).


https://doi.org/10.1016/j.adolescence.2017.08.005

